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ANALYSIS OF YOUR WEBSITE

PURPOSE
A website serves one primary purpose, to generate business. In order to do that, a website must accomplish two
specific things:

1) BE FOUND BY SEARCH ENGINES - To be found the by search engines, the website must be coded according to
industry best standards, contain appropriate content, and engage human visitors. Search engines will read your
website code, use complex algorithms to determine where your website should rank, and then monitor and
gauge human behavior on your wehbsite to validate what it believes (it's algorithm).

One example of this is how long a human stays on a website after arriving at it. If many humans continue to
leave the website right away, the search engines will assume the website's user experience is poor OR the
content is not relevant to the search terms they typed in. On the other hand, if humans stay on the website
longer and engage with it, search engines assume it is high quality and relevant. Search engines "make their
living" by showing the most relevant content for the search terms people type in. So, good sites with positive
human behavicr get rewarded, and bad sites with negative human behavior get penalized.

This is why your website must be expertly designed for people and coded for search engines.

2) CONVERT VISITORS INTO PAYING CUSTOMERS - According to Entrepreneur Magazine, up to 83% of
consumers visit a company's website before making a spending decision. Your website is the final destination
for most online and offline marketing efforts. Furthermore, a website is often the first impression made upon a
potential client; so, it must be engaging, concisely informative, visually appealing, and with strong calls-to-action
in order to convert a visitor into a customer.

TECHNICAL ASSESSMENT

There are many things your website is doing well; however, the areas below should be improved if SEO (Search
Engine Optimization) is a point of concern. Your web developer should be able to correct most of these with
relative ease.

1) PAGE LOAD SPEED - The page load speed not only affects the user experience, but Google has specifically
declared that it would penalize a website ranking based on page load speed, user experience, and mobile
friendliness (you can click on any words to see Google's official declarations). Your overall speed and user
experience for mobile devices could be improved in Google's eyes. The scores below are provided by Google,
and a link to official page is included so you can verify it.

a) Desktop Speed Score - 99 out of 100 (according to Google Page Speed Insights (link))
b} Mobile Speed Score - 87 out of 100 (according to Google Page Speed Insights (link))

2) EXTREME NUMBER OF WEBSITES ON SAME SERVER & IP -
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4) SERVER SIGNATURE ENABLED - &

(tested by
internal script)

5) MANY W3C ERRORS - An HTML document must be valid to be fully compatible and readable by browsers and
robots, yours has 81 errors. (verified by official W3C Validator (link))

6) TEXT TO CODE RATIO IS TOO LOW - Only 0.64% of your page content is text. The text/code ratio is used to
determine the quality of a page. The higher the ratio is, the more important the content will be, Acceptable
ranges are between 25% - 75%. (verification link)

7) NO 404 PAGE - 404 error pages are displayed when the page you are trying to open cannot be found for a
variety of reasons. If someone visits a page on your website that doesn't exist, they should be redirected to the
home page or a 404 page that provides them useful information. While your site technically has a 404 page, it
does not provide helpful information or link back to the homepage. (verified by broken link test)
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12) IMAGE ALT TAGS MISSING - Alternative text (the alt attribute) is missing for 7 of 9 images we found on your
website. Search engine crawlers cannot actually "see" images, so the alternative text attribute allows you to
assign a specific description to each image. They are also used by screen readers to help provide some context
for the visually impaired. (verified by ‘view source’)

13) NO KEYWORDS - There are no meta keywords defined for any of your website's pages. (verified by ‘view
source’)

14) LINKED CSS FILES (2) - When possible, it is recommended to combine your CSS files in one single file (or close)
to lower the number of HTTP requests. (verified by ‘view source’)

15) TOO MANY SCRIPTS IN THE FOOTER -
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18) HEADINGS NOT OPTIMIZED - Use SEO-friendly header tags (<H1> to <H6>) with keywords in the headings, with

H1 being the most important. These headings help indicate and rank the important topics of your page to
search engines. Your website is only using one H1 tag. (verified by 'view source’)

NON-TECHNICAL ASSESSMENT

The following areas do not require any coding or technical knowledge to correct. Instead, they pertain to the
marketing and web design best practices to improve user experience and conversion optimization (the number of
website visitors that convert into customers instead of abandoning the site).
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4)

6)

7)

8)

NO BLOG - You do not have a blog that is regularly updated to educate your website visitors and show your
expertise in your field. Additionally, writing a blog can also help you get more search engine traffic (see the
content marketing section for details).

16PX FONT SIZE - More than 95% of your website contains font sizes of 16px, which is the industry standard
minimum recommended font-size for comfortable reading on a website; 18px is statistically considered the
consumer-preferred font size.
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NOT ADDRESSING PAIN POINTS - Every industry has negative biases and reasons why people hesitate, dislike,
or refrain from engaging with a business or industry. Commeon pain points include price-to-value perception,
overwhelming or confusing processes, lack of industry trust, and so on. It is important to first understand all
the reasons someone may not engage with your business; then mitigate, dispel, and/or address themin
business practices and in all of your messaging.
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LACK OF FAQ - One the most effective ways of helping your website visitor is to include FAQ (Frequently Asked
Questions) content. FAQs facilitate the decision-making process while demonstrating expertise and allow you to
address specific pain points or concerns that the visitor may have.

VACANT OR NEAR-VACANT PAGES - Pages such as those listed below are blank or contain no more than single-

line statements with less than twenty words. These types of pages may frustrate visitors and typically fail to
provide sufficient information to answer the questions or concerns of the visitors.

UNVETTED TESTIMONIALS - Testimonials on a website are often believed to be fabricated unless otherwise
vetted, such as is the case when they are written in Google or Facebook. For this reason, it is more effective to
provide consumers with an easily accessible third-party review such as reviews embedded from the most
statistically trusted sources: Google and Facebook.




9) INCORRECTLY LINKED -

10) MEDIA DOESN'T SUPPORT MESSAGING - The following images on your website may create more confusion
than clarity. Images should support the accompanying content to reinforce the message and/or visually
enhance content.

a)

b)

SUMMARY - It does not matter how much money is spent on marketing if the website fails to convert them into
clients (called “conversion”). The process of increasing conversion rates is a function of website optimization,
whereby an analysis of a website’s design, layout, navigation, content, and targeting are optimized to improve user
experience, calls-to-action, and ultimately increased sales. Anincrease in conversion as small as 1% can increase
sales by as 40% in the average website (world-wide average conversion is 2.43%). There is not a more effective way
to increase sales from your digital presence and increase the return on marketing investment than to increase your
conversion rate.

SOLUTION -




WEBSITE PROPOSAL

Below is complete list of everything included and we encourage you to shop us around; we're confident you won't
find a more complete solution for a better pricel




SEARCH ENGINE OPTIMIZATION (SEOQ)

OVERVIEW - SEOQ is the term given to the process of helping the search engines (like
Google, Bing, and Yahoo!) figure out what your website is about, and how relevant it is
to the search terms (called “keywords”) entered by users. There are more than 200
factors that play into how the search engines decide that one website is more or less
relevant than others. While many of the factors used in the search engines' ranking
algorithms are not disclosed, there's a wealth of verified publications discussing the
known factors. Two of the biggest areas of concentration are called on-site
optimization and off-site optimization.

On-site optimization refers to the coding, meta data, and content that make up

your website. Once on-site optimization is completed, it rarely needs any

changing depending on the strategy applied.

Off-site optimization refers to the ongoing creation of content throughout the
internet that creates organic traffic and links to your website (called “backlinks").
Every link and piece of content is like a vote cast for your website, telling the
search engines that your site is more popular, trustworthy, and relevant than
other websites. There are many ways links are built, such as guest blogging,
directory listings, post commenting, article writing, media syndication, etc.

Success in search engines is greatly dependent upon the geographical reach desired,
the keywords pursued, and the amount of activity & effort that, compared to your
competitors, you put into content marketing, social media. Like a race, if you are the
only one running, you are guaranteed first place without any effort. However, the
more competitors you have participating in the race, the harder you will have to work
at achieving first place.

ASSESSMENT -

SOLUTION -

# KEYWORDS VOL DIF # KEYWORDS VOL DIF




SOCIAL MEDIA MANAGEMENT (SMM)

OVERVIEW - Social media has grown into a multi-billion dollar industry; it's nearly impossible to go out in public and
not find people glued to their phones, engaging with social media. Social media has changed the world, and
continues to do so, replacing the way people learn, find, and communicate with each other and with companies.
For this reason, SMM works very well as stand-alone branding strategy “digital presence” builder.

SOLUTION - Our social media management services are designed to grow your brand’s online presence, establish
trust, and build relationships with potential customers. Using our social media management service helps increase

brand, product, and service awareness while providing a great digital presence and social proof. We help you reach
a new customer base by doing the following:

1. We create unique content for your business - Content creation consists of the creation of posts that go out
on your social media channels. We develop content that educates people about your industry, brand, services,
and products. We also seek to engage their interest and inspire them to take action.

2. We increase your followers - There are two ways we increase fans and followers for our clients. It consists of
organic approaches or paid advertising. Organically, we increase followers by spending time each day using
hashtags, following lots of people in your target audiences, liking other user’s posts, and much more.
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CONTENT MARKETING

OVERVIEW - In the United States, one of the highest possible forms of establishing credibility is publishing a book.
Being a published author instantly increases the credibility and authority of the individual. In today's digital world,
we are able to accomplish the same with the publishing of digital content.

Content marketing also provides another avenue for search engine traffic for people at different stages of the
buying process. For example, someone that searches for “Business Insurance Liability Quote” is much closer to
making a buying decision than someone that searches for “What Kind of Business Insurance Do | Need For My
LLC?". By generating the additional content on your website, you provide additional “points of entry” to your
website, besides your home page. Visitors will find an article on your website in response to their search queries,
then frequently view other pages on your website, gaining exposure to your content, and moving closer to taking
action.

ASSESSMENT -

SUMMARY -

Will My Car Insurance Pay If | Am At Fault?

6 Ways To Lower Your Insurance Rates

Common Misconceptions About Florida Homeowner's Insurance
Do | Have To Add My Teen Driver To My Insurance?

The Real Reason Behind Your High Car Insurance Rates

Florida Motorcycle Insurance FAQ

10 Reasons To Your Company Needs Business Insurance
Everything You Need To Know About Boat Insurance

Florida RV Insurance Requirements - What You Need To Know
10. What Kind of Business Insurance Do | Need For My LLC?
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RECOMMENDATIONS

ANY SINGLE SERVICE CAN BE PURCHASED BY ITSELF. However, in order to yield the highest ROI for every dollar
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YOU HAVE MANY CHOICES, WHY CHOOSE US?

We are Google & Bing Certified Partners.

We were the winners of the 2018 Business of the Year by
the Greater Brandon Chamber of Commerce and SCORE.

We have been awarded the 2017 & 2018 Best Marketing

Firm in Tampa Bay, 2017 & 2018 Best Web Developer in
Tampa Bay, by Creative Loafing Magazine's readers’ poll.

We're the highest rated marketing agency in
all of Tampa Bay, based on Google Reviews.

(read them on Google: https://goo.gl/SmX6gx)

We are a veteran-owned, American-proud, coampany
of 14 talented specialists.

A PROPERLY BUILT WEBSITE, THAT GENERATES LEADS
AND REVENUE, REQUIRES 4 DIFFERENT SKILL SETS:

1.

A marketer to understand who is coming to your website, why they

are there, and what's important to them.

A graphic artist that will layout the website so that it is easy to

navigate and visually appealing.

A professional writer that writes sales copy and verbiage that
answers people’s questions and entices them to take action.

A coder to build the website so it works well, without bugs, without
hack vulnerabilities, and with coding that is understood by Google

and Bing.

HERE ARE A FEW WEBSITES TO SHOW OUR WORK:

http://Beal uBooks.com/
http://GoAcuSystem.com
http://HurricaneGuardShutters.com
http://RomanChiro.com

http://YourTampaDefense.com
http://CaterTampa.com
http://HernandezSmithLaw.com
http://LeeElam.com
http://StagelnStyle.com
http://AffariTransportation.com

http://YouHaveAPlan.com
http://NordbergConstruction.com
http://ComputerSolutionsTampa.com
41 ricasPreferred oll.
http://BlulndigoSpa.com
http://StroudFennerLaw.com
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